SPONSORS FANS % VAR*

842.5M o
01 ADIDAS 6745M = +0.44
02 NIKE 530.4M = +0.66
03 PUMA 1753 M = +(0.81
IQ U I I ’ S P O R T 04 NEW BALANCE 959 M = +0.75
05 KAPPA 33.6 M = +0.44
06 UMBRO 32.7M = +0.20
‘ 6/4.5M 07 MACRON 245M = +0.22
EUROPE Social Brands - -
' 09 UNDER ARMOUR /72M = +0.12
10 JAKO 6OM = +0.84
11 LE COQ SPORTIF 57/7M = +0.12
12 HUMMEL 54M = +0.71
13 ERREA 44 M = +0.37
930.4 M 14 KELME 20M = +0.49
15 UHLSPORT 24 M = +(0.55
TOTAL FANBASE 16 LOTTO 15M = +1.04
1 6 B PR 17 CRAFT 12M = +0.27
A 18 ELEVS 7921 K = -0.12
19 GIVOVA 500K = -0.54
20 ACERBIS 563.1K = +0.23
COUNTRIES ANALYSED
1° & 2° Divisions
337.0M e
+ I I
1° Divisions
N 175.3 M
mm =
168.5M o
950 M
Potential Social Media exposition 336M 397
of the Sport Brands on jerseys ' ' 265M° 137 M 72M  6.9M
in relation to the total fanbase of " o - - B s
the 300 sponsored European \ ~
rootball clube: A owm B 2y D e ma

*[from May 15, 2020 to June 16, 2020]

YouTube subscribers' data are rounded, since the social media provides data in this format.
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